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Telephone 859.261.5908 to immediately reach Raymond Sonoff, President of Sonoff Consulting Services, Inc.,
271 Saxony Drive, Crestview Hills, KY 41017-2294 USA.

Skip to MAIN HEADING of this page, view or download a PDF version of this Web page's main contents (including
associated hyperlinks), jump to BOTTOM of this page, or visit the Portal, Home, Expanded Home, Graphics-based
Home, About Scsi, Site Map, Productivity, Scsi's WebKISS™ Guides, Other Web Sites, or Contact Us page of the
Scsi P&KT Web Site. Also, be sure to learn about Scsi's Access Keys to increase your keyboard-based productivity
on this Web site.

Scsi's "Perfect 10" Web Site Standard - Best Practice #2: Every Web page is viewable with
any type of browser.

TOTALACCESS
sonoff.com ... return to Scsi's Portal Page, Home Page, or send an e-mail message to Scsi: —-J

Major Headings of Scsi's ""Perfect 10" Web Site Standard - Best Practice #2: Every Web page is
viewable with any type of browser

What is claimed and how was it achieved?

What are the user-focused benefits?

How do you go about testing for yourself what is claimed?

What is the bottom line about Scsi's Best Practice #2?

Besides Best Practice #2, which of Scsi's "Perfect 10" Best Practices would you like to read about next?

NOTE: Relevant hyperlinks are included within the associated paragraphs to make your browsing session
productive and all the more enjoyable

What is claimed and how was it achieved?

Browser tool-independent viewing is assured because by design there are no prerequisite requirements dictated
that you must use a certain browser, type, or any particular version number to view the contents of any page
within this Web site.

How can this be achieved and assured in the first place? For starters, Scsi sticks to using only 100% pure "plain
vanilla" Hypertext Markup Language (HTML) -- and never employs any "special tags" that are browser-specific.

Additionally, there is never any use of scripting languages, executable programs, third-party tools, and so on.

What are the user-focused benefits?

What all this means is that you can use any vendor's browser you wish -- be it a Web browser, such as Internet
Explorer, Netscape, Mozilla, Opera, AOL, Yahoo, the W3C's Amaya Editor/Browser, and Firefox, among others --
or a text-mode-only Web browser, such as the Yellowpipe Internet Services' Lynx viewer emulation of the Lynx
text browser -- or perhaps even Small Screen Rendering (SSR) devices having built-in proprietary operating
system-based Web browsers, such as are provided on Internet-ready Personal Digital Assistants (PDAs) and
wireless SmartPhones with scrolling controls or keyboard access.

How do you go about testing for yourself what is claimed?

Go ahead and make use of any number of viewing tools that you either already have or can easily get your hands
on -- both Web-based and text-mode-only Web browsers -- and you'll confirm what has been said here and be
convinced that this is but one more benefit provided by this Web site -- all by design (and commitment).
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What is the bottom line about Scsi's Best Practice #27?

Amazing and easy to appreciate this any-way-you-want-to-get-there approach to accessing and effectively
making use of the Internet, isn't it? Think about it. Scsi's Web site was actually designed from the ground up to
focus on providing each and every visitor with Web page-based content that is accessible by whatever Internet
access-enabled browsing device that might be employed to view the Web site's pages. Now, if only all the other
Web sites' designers can become informed about, adopt, and learn how to follow all of Scsi's set of ten Best
Practices as well, wouldn't we all be the better off for it?

Besides Best Practice #2, which of Scsi's "Perfect 10" Best Practices would you like to read about
next?

To learn more about other Best Practices that comprise Scsi's "Perfect 10" Web Site Standard, please make
another selection from the list below:

e Best Practice #1: Every Web page is fast loading.

* Best Practice #2: Every Web page is viewable with any type of browser.

= Best Practice #3: Every Web page incorporates meaningful, descriptive 'balloon help' text for every hyperlink
(both text- and graphics-based).

= Best Practice #4: Every Web page's navigation always remains under user control, thereby allowing use of
any combination of keyboard, mouse, or other pointing devices as hyperlink selection tools.

= Best Practice #5: Every Web page incorporates an integral and effective dual-domain search window.

« Best Practice #6: Every Web page's text viewing size selections remain under user control at all times --
according to the particular browser tool's available selections.

* Best Practice #7: Every Web page's contents will always automatically resize widthwise to fill the entire
browser window -- no matter what screen resolution settings or window sizes are in effect at any time.

* Best Practice #8: Every 'Print this page' operation automatically results in an intelligently word wrapped,
truncation-free, black-on-white printout of that Web page's main body contents -- regardless of the page
orientation and user-specified text size selection in effect at that time.

= Best Practice #9: Every Web page incorporates readily accessible contact information.

« Best Practice #10: Every Web page validates against the World Wide Web Consortium (W3C) specifications
for Hypertext Markup Language (HTML), Cascading Style Sheets (CSS), and Web Accessibility Initiative
(WAI) Content Guidelines (WCAG).

Web Page Validation and Contact Information

This Scsi's "Perfect 10" Web Site Standard - Best Practice #2: Every Web page is viewable with any type of
browser Page was last updated, validated -- to assure full conformance to W3C's XHTML 1.0 Strict, screen
medium cascading style sheet (CSS), and WCAG Accessibility (Priorities 1, 2, and 3, inclusive) recommendations -
- and uploaded on Monday, July 5, 2010 at 3:55 p.m. ET by Raymond Sonoff, President of Sonoff Consulting
Services, Inc., 271 Saxony Drive, Crestview Hills, KY 41017-2294 USA: Telephone: (859) 261-5908.

Remember: If you have some questions to ask, wish to request additional information about specific topics, or
want to send a request for proposal, Scsi always welcomes inquiries and will respond promptly (often the very

same day) once you select either of these hyperlinks -- e-mail or -- then compose and send your message to
us.

Major Navigation Hyperlinks for Scsi's "Perfect 10" Web Standard -- Best Practice #2: Every Web page
is viewable with any type of browser.

NAVIGATION: Skip to MAIN HEADING of this page, view or download a PDF version of this Web page's main
contents (including associated hyperlinks), jump to TOP of this page, or visit the Portal, Home, Expanded Home,
Graphics-based Home, About Scsi, Site Map, Productivity, Scsi's WebKISS™ Guides, Other Web Sites, or Contact Us
page of the Scsi P&KT Web Site.

Sonoff Consulting Services. Inc. (Scsi) -- Productivity and Knowledge Transfer Specialists

Copyright © 2002-2010 Sonoff Consulting Services, Inc. -- All rights reserved -- Scsi's Privacy Policy
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